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The following references represent foundational research on digital transformation,
organizational change, and leadership development. These works inform the evidence base
behind the Digital Transformation & Analytical Capacity (DTAC)™ framework and its emphasis
on aligning Leadership, People, and Technology for sustainable organizational change.
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Linda A. Hill is the Wallace Brett Donham Professor of Business Administration at Harvard
Business School and Faculty Chair of the Leadership Initiative. Named one of the top ten
management thinkers in the world by Thinkers50, her research focuses on leadership,
innovation, and organizational change in the digital era.

David L. Rogers is Faculty Director of Columbia Business School's executive education
programs in Digital Business Strategy. His landmark work, The Digital Transformation Playbook,
established the field's foundational argument that digital transformation is about strategic
thinking, not technology.

Sascha Kraus is Professor at the University of Siegen, Germany, specializing in
entrepreneurship, strategic management, and digital transformation. His systematic literature
reviews have shaped academic understanding of digital transformation's business and societal
implications.

Justin Paul is Professor at the University of Puerto Rico and Editor-in-Chief of the International
Journal of Consumer Studies. His research spans digital transformation, consumer behavior, and
international business, with particular focus on how digital technologies reshape organizational
operations.
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